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ABSTRACT 

This article discusses the important role of local startups in the transformation of the digital 

economy in Indonesia. In recent years, the emergence of various digital platforms has changed 

the way people interact, do business, and access services. Local startups not only contribute to 

economic growth, but also create new jobs and increase financial inclusion among previously 

marginalized communities. This research explores the various factors that drive startup growth, 

including technological innovation, government policy support, and changes in consumer 

behavior. Using secondary data and case studies, this article provides a comprehensive overview 

of how local startups serve as catalysts for the development of the wider digital economy in 

Indonesia. 
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INTRODUCTION 

The digital economy has become a major pillar in Indonesia's economic growth, with 

local startups as significant agents of change. In recent years, the development of information 

and communication technology (ICT) has triggered the birth of various innovations that have not 

only changed the way people interact, but also the way they do business. According to a 

McKinsey report (2020), the contribution of the digital sector to Indonesia's GDP is expected to 

reach USD 124 billion by 2025. This moment shows that Indonesia has great potential to become 

one of the main players in the Southeast Asian digital ecosystem. 

Local startups such as Gojek and Tokopedia have succeeded in creating innovative 

solutions that meet the needs of the community while increasing operational efficiency in various 
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sectors. Gojek, for example, has revolutionized transportation and food delivery services, while 

Tokopedia has expanded access for small business owners to reach consumers online. These 

initiatives have not only had a positive impact on economic growth, but have also opened up new 

job opportunities and increased financial inclusion among previously marginalized communities 

(Indrawati, 2020). 

However, the journey towards an inclusive digital economy still faces various challenges, 

such as uneven digital infrastructure and the need to strengthen digital literacy among users. 

Government support in creating policies that support startup development is essential to 

overcome these obstacles. By understanding these dynamics, this article aims to explore how 

local startups play a role in changing the face of the Indonesian economy and the challenges that 

must be faced to achieve the full potential of the digital economy. 

METHOD 

This article uses a qualitative approach to analyze the role of local startups in the digital 

economic transformation in Indonesia. Data were collected through a comprehensive literature 

review, covering academic literature, industry reports, and relevant government publications. 

This literature review aims to identify trends, challenges, and opportunities faced by startups in 

Indonesia, as well as their impact on the local and national economy. In addition, case studies 

from several leading startups, such as Gojek and Tokopedia, will be presented to illustrate their 

best practices and innovations. 

Data analysis is conducted by linking findings from case studies with digital economic 

theory and startup ecosystem development. The main focus of this analysis is to evaluate how 

local startups not only respond to market needs but also act as agents of change in increasing 

financial inclusion and creating new jobs. In this way, this article aims to provide deeper insights 

into how local startups can contribute to sustainable and inclusive economic development in 

Indonesia. 

RESULTS 



The results of the study show that local startups in Indonesia have succeeded in 

significantly changing the dynamics of the digital economy. Through innovations that focus on 

community needs, startups such as Gojek and Tokopedia have created effective solutions, 

increasing access and efficiency of services. Gojek, for example, has not only revolutionized 

transportation but also integrated delivery and payment services into one platform, allowing 

millions of users to get faster and easier services. According to the report of the Ministry of 

Communication and Information (2022), the success of this startup has created more than 2 

million new jobs and driven the growth of the MSME sector, which plays an important role in 

the national economy. 

The social impact of local startups is also worth noting. These startups have expanded 

financial inclusion in Indonesia, enabling previously unbanked communities to access financial 

services through digital applications. Research by Mardani and Kurniawan (2019) noted that 

fintech innovation in Indonesia, driven by startups, has increased public access to banking 

services and financial products, especially in remote areas. In addition, research by Purwanto and 

Rahman (2021) showed that more than 70% of digital platform users feel more involved in 

economic activities, indicating a change in consumer behavior due to startups. However, despite 

significant progress, challenges remain, including infrastructure and digital literacy issues that 

need to be addressed so that Indonesia's digital economic potential can be optimally realized. 

DISCUSSION 

Local startups in Indonesia have become important catalysts in the digital economy 

transformation, changing the way people do business and interact. Innovations offered by 

companies such as Gojek and Tokopedia have not only increased efficiency but also expanded 

access for previously marginalized segments of society. By leveraging technology, these startups 

have created platforms that enable small business owners to reach a wider range of customers. 

According to the World Bank report (2021), MSME participation in the digital economy has 

increased significantly, contributing to national economic growth. Through easy access to 

technology, MSMEs can compete with big players in the market, making the economy more 

inclusive. 



However, despite the significant progress achieved, challenges remain. Uneven digital 

infrastructure and low levels of digital literacy in some regions are obstacles that must be 

overcome. Research by Indrawati (2020) shows that although many startups are successful, not 

all regions in Indonesia benefit equally from the growth of this digital economy. This creates a 

gap between urban and rural areas, where people in remote areas often do not have adequate 

access to digital services. In addition, a report by Purwanto and Rahman (2021) highlights the 

importance of government policy support in creating an ecosystem that supports startup growth. 

Therefore, collaboration between the government, private sector, and local communities is 

needed to improve infrastructure and provide better digital education. Only by overcoming these 

challenges can Indonesia maximize its digital economy potential as a whole. 

CONCLUSION 

The conclusion of this study shows that local startups in Indonesia play a very vital role 

in the transformation of the digital economy. Through innovation and solutions that focus on 

community needs, startups such as Gojek and Tokopedia have expanded access to services and 

products, which not only increase efficiency but also create new jobs. Their success shows the 

great potential of the digital sector to drive inclusive and sustainable economic growth. The 

World Bank report (2021) noted that increasing the participation of MSMEs in the digital 

economy is one of the keys to strengthening the foundation of the national economy. 

However, challenges such as uneven infrastructure and low digital literacy remain 

obstacles that must be overcome. Synergy is needed between the government, private sector, and 

society to create an ecosystem that supports the holistic development of startups. As expressed 

by Purwanto and Rahman (2021), policies that support innovation and access to technology will 

be key to optimizing the potential of Indonesia's digital economy. By overcoming these 

challenges, Indonesia can take full advantage of the opportunities offered by the digital economy 

for a brighter future. 
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