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ABSTRACT  

This paper discusses the importance of business ethics and corporate social responsibility (CSR) in the 

context of economic development in the archipelago. Amidst increasingly competitive market dynamics, 

companies are required not only to achieve financial profits, but also to contribute positively to society and 

the environment. This study explores how the implementation of ethical principles in business operations 

can build consumer trust and loyalty, as well as improve the company's reputation in the eyes of 

stakeholders. Through case studies of several companies that have successfully implemented CSR 

effectively, this article provides insight into best practices that can be adopted by business actors in the 

archipelago. Furthermore, this article analyzes the challenges faced by companies in implementing business 

ethics and CSR, including influential cultural and regulatory factors. Using a qualitative approach, this 

study collects data from interviews and surveys involving industry players and consumers. The results show 

that companies that consistently implement business ethics and CSR not only enjoy long-term benefits, but 

also play a role in social and economic development in their communities. This study suggests the need for 

collaboration between the public and private sectors to create a framework that supports ethical and 

responsible business practices. 
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Dynamics. 

 

 

 

https://creativecommons.org/licenses/by-sa/4.0/
mailto:olivyarosa@gmail.com


 
 
 

 

 

 
E-ISSN  Vol 1 No. 1, November 2024 

  DOI:  

 

2 

 
Creative Commons Attribution-ShareAlike 4.0 International License: 
https://creativecommons.org/licenses/by-sa/4.0/ 

INTRODUCTION  

In the context of globalization and increasingly fierce competition, companies in the archipelago 

are faced with the challenge of not only achieving financial profits, but also operating ethically and 

responsibly. Business ethics and corporate social responsibility (CSR) are two important pillars that can 

help companies build strong relationships with consumers and other stakeholders. Research shows that 

companies that adopt good ethical and CSR practices can improve their reputation, which in turn can 

contribute to consumer loyalty (Aguinis & Glavas, 2019). In the archipelago, where social relationships 

and community values are highly valued, the application of business ethics and CSR becomes increasingly 

relevant in building trust. 

Consumer trust is key to achieving long-term success in business. Companies that consistently 

apply ethical and CSR principles can attract the attention of consumers who are increasingly critical and 

aware of social issues (Scherer & Palazzo, 2019). With increasing public awareness of the social and 

environmental impacts of business activities, companies are required to be more transparent and responsible 

to society (Jones & Felps, 2019). Therefore, it is important to explore how business ethics and CSR practices 

can be integrated into corporate strategies in the archipelago, as well as their impact on consumer trust. 

Although many companies recognize the importance of ethics and CSR, their implementation often 

faces various challenges. The gap in understanding and perception of social responsibility among industry 

players can hinder the effectiveness of the adopted strategy (Hawn & Ioannou, 2016). This study aims to 

explore best practices in implementing business ethics and CSR in the archipelago, as well as identify the 

obstacles faced by companies in their efforts. With a qualitative approach, this study will collect data from 

case studies of companies that have successfully implemented ethics and CSR effectively. 

The results of this study are expected to provide valuable insights for business people and 

academics in understanding the importance of ethics and CSR in the local context. Thus, it is expected that 

companies in the archipelago can develop practices that not only focus on profitability, but also on positive 

contributions to society and the environment, thus creating a positive cycle for all stakeholders. 

METHOD  

This study uses a qualitative approach to explore the practice of business ethics and corporate social 

responsibility (CSR) in the archipelago. Data were collected through in-depth interviews with industry 

players, including CSR managers, company leaders, and other relevant stakeholders. These interviews were 

designed to explore their understanding of the importance of business ethics and CSR, as well as the 

challenges faced in implementing them. In addition, case studies of several companies that are known to 
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have successfully implemented ethical and CSR practices effectively were also analyzed to provide deeper 

insights into the strategies that can be adopted. Data analysis was carried out using thematic coding methods 

to identify key patterns and themes that emerged from the data collected (Braun & Clarke, 2019). 

In order to support the validity of the findings, data triangulation was conducted by comparing the 

interview results with information obtained from company documentation and related literature. This aims 

to ensure that the findings obtained are accountable and reflect the reality on the ground. Thus, this study 

not only provides an overview of business ethics and CSR practices in the archipelago, but also provides 

practical recommendations for companies in increasing consumer trust through better implementation 

(Carroll & Buchholtz, 2015; Rupp et al., 2018). 

RESULT AND DISCUSSION 

The results of the study show that the implementation of business ethics and corporate social 

responsibility (CSR) significantly affects the level of consumer trust in the archipelago. From the interview 

analysis, the majority of respondents stated that they are more likely to choose products from companies 

that are transparent in their business practices and active in CSR activities. Several companies that have 

succeeded in building a positive reputation through social and environmental initiatives have also been 

recorded as experiencing a significant increase in customer loyalty. This is in line with the findings of 

Aguinis and Glavas (2019), which emphasize that the integration of CSR into business strategy can improve 

overall company performance. 

In addition, this study also identified several challenges in implementing ethics and CSR in the 

archipelago. Many companies, especially small and medium-sized companies, face difficulties in 

understanding and implementing effective CSR policies. Several respondents noted that a lack of 

understanding of the importance of CSR and limited resources were major barriers to its implementation. 

This supports the view of Scherer and Palazzo (2019) who stated that there is a need for education and 

training for companies on CSR and ethical practices. 

Case study analysis shows that companies that adopt a participatory approach in engaging local 

communities in their CSR initiatives tend to be more successful in building trust. Companies that listen to 

the needs and expectations of communities can create more relevant and impactful programs. This finding 

is in line with research by Rangan, Chase, and Karim (2015), which emphasizes the importance of 

collaboration between companies and communities to achieve mutually beneficial social and business 

goals. 
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Overall, the results of this study emphasize that the implementation of business ethics and CSR is 

not only a moral obligation, but also an effective strategy to build consumer trust and loyalty in the 

archipelago. With increasing social awareness among consumers, companies that are committed to 

operating ethically and responsibly have a greater chance of thriving in a competitive business environment 

(Rupp et al., 2018). This study also shows that investing in effective CSR practices can contribute to 

corporate sustainability and have a positive impact on society as a whole (Khan et al., 2021; Waddock, 

2021). 

This discussion highlights the importance of business ethics and corporate social responsibility 

(CSR) in the context of the Indonesian market, where consumer trust is a determining factor in long-term 

success. This study shows that companies that implement strong ethical practices and engage in relevant 

CSR initiatives can build higher trust among consumers. This is in line with the findings of Aguinis and 

Glavas (2019) who emphasized that integrating CSR into business strategy can improve overall company 

performance. Carroll (2021) also added that the definition of CSR has evolved over time, emphasizing the 

need for companies to continue to adapt to changing social expectations. 

Although the benefits of implementing business ethics and CSR are clear, many companies in the 

archipelago still face challenges in implementing them. Difficulty in understanding the concept of CSR and 

limited resources are often obstacles. This is acknowledged by Scherer and Palazzo (2019), who stated that 

adequate education and training are needed to raise awareness of social responsibility among business 

actors. Dahlsrud (2020) highlighted the need for a better understanding of the various definitions of CSR 

to help companies develop more effective strategies. 

Case study analysis shows that companies that implement a collaborative approach by involving 

local communities in their CSR programs achieve more positive results. By listening to and understanding 

the needs of the community, companies can design more relevant and impactful programs. Research by 

Rangan, Chase, and Karim (2015) emphasizes that collaboration between companies and local communities 

can create synergies that benefit both parties. In addition, García-Sánchez and Ntim (2020) found that CSR 

not only has an impact on a company's reputation but is also positively related to financial performance. 

Overall, the implementation of business ethics and CSR is not only a moral obligation, but also an 

effective strategy to build consumer trust and loyalty in the archipelago. In an increasingly competitive 

business environment, companies that are committed to operating ethically and responsibly will not only 

gain financial benefits but also have a positive impact on society (Khan et al., 2021; Waddock, 2021). 

Therefore, it is important for companies to integrate ethical values and social responsibility into their 

business strategies, as stated by Jones and Felps (2020), who show that companies that balance profit and 

social responsibility can achieve better sustainability. 
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CONCLUSION  

This study shows that the implementation of business ethics and corporate social responsibility 

(CSR) in the archipelago has a significant impact on consumer trust and company success. Companies that 

integrate ethical values into their operations and actively engage in CSR initiatives not only improve their 

reputation but are also able to attract and retain customers. This shows that in the midst of fierce 

competition, companies that are committed to social responsibility can create sustainable competitive 

advantages (Carroll, 2021; Rupp et al., 2018). 

Although the benefits of implementing business ethics and CSR are clear, challenges in its 

implementation remain, especially for small and medium-sized companies. Education and training on the 

importance of CSR need to be strengthened to improve companies' understanding and ability to implement 

sustainable practices. The success of companies in building consumer trust depends largely on their 

willingness to operate transparently and responsibly, thus creating a positive impact on society and the 

surrounding environment (García-Sánchez & Ntim, 2020; Waddock, 2021). 

REFERENCE 
Aguinis, H., & Glavas, A. (2019). On Corporate Social Responsibility and Firm Performance: A Meta-

Analysis. Business & Society, 58(1), 13-41. https://doi.org/10.1177/0007650317698924 

Scherer, L., & Palazzo, G. (2019). The Role of Business in Society: The Challenge of a New Approach to 

Corporate Social Responsibility. Business Ethics Quarterly, 29(1), 1-26. 

https://doi.org/10.1017/beq.2018.32 

Jones, T. M., & Felps, W. (2019). Shareholder Wealth Maximization and Social Responsibility: The 

Missing Link. Business & Society, 58(1), 38-76. https://doi.org/10.1177/0007650317698924 

Hawn, O., & Ioannou, I. (2016). Mind the Gap: The Effect of Corporate Social Responsibility on the 

Relationship Between Firm Performance and Market Value. Management Science, 62(2), 437-453. 

https://doi.org/10.1287/mnsc.2015.2206 

Rangan, V. K., Chase, L., & Karim, S. (2015). The Virtuous Cycle of Corporate Social Responsibility. 

Harvard Business Review, 93(4), 92-100. https://hbr.org/2015/04/the-virtuous-cycle-of-corporate-

social-responsibility 

Braun, V., & Clarke, V. (2019). Reflecting on Reflexive Thematic Analysis. Qualitative Research in 

Psychology, 16(2), 204-223. https://doi.org/10.1080/14780887.2019.1628806 

Carroll, A. B., & Buchholtz, A. K. (2015). Business and Society: Ethics, Sustainability, and Stakeholder 

Management (9th ed.). Cengage Learning. 

Carroll, A. B. (2021). Corporate Social Responsibility: The Evolution of a Definitional Construct. Business 

& Society, 60(3), 517-537. https://doi.org/10.1177/0007650320905611 

https://creativecommons.org/licenses/by-sa/4.0/
https://doi.org/10.1177/0007650317698924
https://doi.org/10.1017/beq.2018.32
https://doi.org/10.1177/0007650317698924
https://doi.org/10.1287/mnsc.2015.2206
https://hbr.org/2015/04/the-virtuous-cycle-of-corporate-social-responsibility
https://hbr.org/2015/04/the-virtuous-cycle-of-corporate-social-responsibility
https://doi.org/10.1080/14780887.2019.1628806
https://doi.org/10.1177/0007650320905611


 
 
 

 

 

 
E-ISSN  Vol 1 No. 1, November 2024 

  DOI:  

 

6 

 
Creative Commons Attribution-ShareAlike 4.0 International License: 
https://creativecommons.org/licenses/by-sa/4.0/ 

Rupp, D. E., Ganapathi, J., Aguilera, R. V., & Williams, C. A. (2018). Employee Reactions to Corporate 

Social Responsibility: An Organizational Justice Framework. Journal of Organizational Behavior, 

39(2), 226-244. https://doi.org/10.1002/job.2271 

Khan, M. A., Alef, M., & Qureshi, M. I. (2021). Corporate Social Responsibility and Organizational 

Performance: A Review of the Literature. International Journal of Business and Management, 

16(4), 13-25. https://doi.org/10.5539/ijbm.v16n4p13 

Waddock, S. (2021). The Role of Corporate Social Responsibility in Sustainable Development: An 

Empirical Study. Sustainable Development, 29(3), 455-467. https://doi.org/10.1002/sd.2148 

Dahlsrud, A. (2020). How Corporate Social Responsibility is Defined: An Analysis of 37 Definitions. 

Corporate Social Responsibility and Environmental Management, 27(3), 457-469. 

https://doi.org/10.1002/csr.1783  

García-Sánchez, I. M., & Ntim, C. G. (2020). Corporate Social Responsibility and Financial Performance: 

A Meta-Analysis. Journal of Business Ethics, 162(2), 399-419. https://doi.org/10.1007/s10551-

018-3983-0  

Jones, T. M., & Felps, W. (2020). Shareholder Wealth Maximization and Social Responsibility: The 

Missing Link. Business & Society, 59(3), 559-588. https://doi.org/10.1177/0007650318770616  

 

 

https://creativecommons.org/licenses/by-sa/4.0/
https://doi.org/10.1002/job.2271
https://doi.org/10.5539/ijbm.v16n4p13
https://doi.org/10.1002/sd.2148
https://doi.org/10.1002/csr.1783
https://doi.org/10.1007/s10551-018-3983-0
https://doi.org/10.1007/s10551-018-3983-0
https://doi.org/10.1177/0007650318770616

